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TheCe@ ConsortiuofiExtra Virgin Olive Oil ’
—

—

Members

33 companies between packers brand, mills and farms. Associations of producers
and packers.

Mission

To promote quality awareness in production chains by the integration of the expertise
of all those involved in the production process because quality is granted by the close
cooperation among producers, packers, distributors and retailers.

To guarantee high quality products by respecting rigorous practices, physical-
chemical and organoleptic parameters, stricter than the actual standards set by law,
plus others parameters not yet considered by the European legislation

To support and promote initiatives and plans in order to elevate and spread the
guality culture in the extra virgin olive oil.
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TheCe@ ConsortiuofiExtra Virgin Olive Oil ’
—

Purposes

To create value in the Extra Virgin Olive oil sector improving
relationship efficiency between the supply chain operators from
production to distribution, developing educational initiative and
organizing events for promoting Italian quality extra virgin olive oil.

Instruments

V Extra Virgins certification programmes answering to a more restrictive
quality list of requisites;

V Sharing a network of services and support supply chain between
manufacturers, brands and distribution chains;

V Programs and promotional initiatives of the quality of extra virgin olive
oils in Italy and abroad;

V Production of educational tools to spread quality EV culture;
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Wide experience in quality product control

QUALITY PARAMETERS @ ‘
italiano
Acidity (% oleic acid) . N
Freshness and food safety 0.3 0.5
Peroxid index (meq O,/ Kg) o12 012 (dic -mag) 0
Freshness and proper storage 013 (giu - nov)
02,00 (dic - mag)
K232 Y .
02,15 (giu - nov)
K270 00,17 00,22
Delta K 00,005 00,01
1.2 -Diglycerides (%) 080 (nov-mar) Q0 (nov-mar)
2 - (1) e e s S e g e s e

Freshness and proper storage |- ____ 92 Of@proj) | ggo_ @pr-g)

060 (ago -oct) 050 (ago - ott)
Qleic Acid (%) - P
Healthy propreties 065 065
Sensorial Analysis . A ] s ) _
Sensory and healthy properties Fruity median O3 Fruity median O2 Fruity median OO0
Cere C42 + C44 + C46 (mg/ Kg) 0100 0150
AlfaTocopherol (mg/ Kg) 6120
Antioxidant and healthy properties
Ethyl esters (ppm) 320 30 040 campaign 2013/ 14
freshness and food safety 035 campaign 2014/ 15
Biophenols (mg/ KGtirosolo) . .
Antioxidan and healthy properties 0200+ 0200
Phalates fo each one (ppm) O3 o3
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The contnofocess

Control process
.
v *In store check: Associated
firms products sampling at
v v the stores and anonymous
samples dispatch to ex-
v v ternal and internal
’ Extornal Lab scienunc laboratories.
% Internal Lab 1 committee
Internal Lab 2 results o . Lo
evaluation Farm check: Audit inside

the associated companies for
checking the respect of the
disciplinary of production.

Logo release
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Strong experience in educational tools and training events

The Consortium has a
wide experience in the
production of
brochures and training
materials having
organized and held
communication
campaigns in India
China and Russia
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Cooking school training in China

—_

120 catering college
student during a olive
oil cooking class in
Beijing in 2012

‘ | Training organized by
- ¥~ CedConsortium
'
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Cooking school training in China

Tasting session

g
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-
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Cooking school competition in China

! Finishing,
readyo serve

o
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Cooking school competition in China

Two participants
during intensive
competition
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Training of Restaurateurs/SechNels DelBD11
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Training of Restaurateurs/Schools in Mumbai

T~
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Pursuedrofits 13

—

consorzio
di qualita
e
18 Improve the effectiveness of its control  1- Increase the visibility of its own qualit

system by using experts of the olive oil

sector, 2- Increase the number of its members;
208Improve the efficiency of its internal 3dImprove and expand its services thrc
control system; cooperation with a global partner;

3dInnovate the range of its product and
service line;
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METRO and CEQ Partnership Purposes 14
—

10 To improve efficiency and effectiveness in
product control

20To create instruments/initiatives for product
development
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1- Produduality control CEQ for METRO .

—_

Shelf sampling AZ.AGR.FLLI ROSATI ERMANNO FRANC
FLLI DE CECCO DI FILIPPO FARA
TURRI FRATELLI SRL

PICCARDO & SAVORE' SRL

A4 DOMENICO MANCA S.PA.

PIETRO CORICELLI SPA

: ' AVANZI AGRICOLA S.R.L.
Sensorial analysis OLEARIA DESANTIS SPA

BRIGNONI ROMANO FRANTOIO
a‘nd SeleCted labs FARCHIONI OLII SPA

from suppliers OLEIFICI LEONARDI S.R.L.
MANFRED| BARBERA & FIGLI SPA

TRASIMENO SPA
NICOLA PANTALEO S.PA.
BAGNOLI GROUP SRL
MONINI SPA

vV OLEIFICIO VIOLA DI VIOLA & C.SNC
consorzio External results RAINERI S.PA.

extravergine lab DIVIT OS.R.L.
di qualita AZIENDA AGRICOLA SPAGNOLETTI Z.

CARAPELLI FIRENZE S.PA.
—————— GONNELLI 1585 SRL
FRANTO!I OLEARI ITALIANI SRL
OLEIFICIO SALVADORI SR.L.
OLIBAR SRL
COLAVITA SPA
PIETRO ISNARDI ALIMENTARI SPA
CERRINI RENATO & C. SNC
ACCADEMIA O LEARIA SR L
REDORO SRL FRANTOI VENETI
OLIO DANTE SPA

A Anonymization
A Fractionation and Codify
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1- Produduality control CEQ for METRO

16

Quality controls 1
physical and chemical
analysis

: A Anonymization
Shelf Sampling A Fractionation

and Codify

CEQ QA group - SUpervision A

GOALS
1) mandatory
parameters

2) deviation from
the High
Quality
parameters

in order to perform Cross Checks

consorzio
eg(travgrglne - Campagra finendata conil contribto. d sidnel EGOLp € a  elia Bog (U GLY/ 14 e 615/ 14
di qualita

P g



1- Product quality contEx for METRO

17

Quality controls -
organoleptic analysis

Shelf Sampling A Anonymization
A Fractionation and

Codify

CEQ QA group - supervision 23

GOALS
1) absence of
defects
2) perception of

scents from
varieties that are
not compatible

with the declared results organoleptic analysis session
origin
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2- Product and quality culture development 18

—

Increase the knowledge both of the department heads and of |
clients through training initiatives of the product;

Share papers and media (brochures, leaflets,-bidewkngtc.) in c
with Metro for educational goals;

Increase profitability and customer loyalty by offering a combin
products and services with higher value added,;
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Training in Metro Accademy

19
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Beyonldepresent

Consortium contribution to innovation

Consorzio
extravergine
di qualita

Milano, 26 maggio 2014
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Increasprofitability and customer loyalty by offering a cogllbinat
products/services with higher value added,

—

—

1)Launch of an experimental line of extra virgin olive o
high valtslded mypacks maintained throcltpnraof
darkand cool;

2).aunch of a Mé&templive olls trolley (cart)
accompanied by dedicated services;
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Increase profitability and customer loyalty by offering a ggmbir
products / services with higher value added

—

@ Proposals for a mix regional oils
assortment;

@ A set of Metro-CEQ rules for trolley
management (packaging size,
exposure and presentation rules etc.).

@ Qrganization and standardization of
iInformation (guides or information
modules to include in the menu);

@ Metrehoukektenitie service to thea Training and information sessions,
supplyfdedicat&rdlleycontaining online learning platforms, oil tasting
packagesssibipoled and food EVO match classes;
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Increase profitability and customer loyalty by offering a (gg)mbir
products / services with higher value added

—

@ Aline of experimental extra virgin, made up of
- max 3-4 blend, characterized by a high content of
antioxidants: secoiridoids (bitter) and lignans
(sweets), differentiated according to cultivars,
production process and technology (bio,etc..);

@ The consumer would need to perceive a different
and innovative product, healthy and tasty for the
palate, of high quality and high value;

OIL/WINE
CELLAR
METRO_CEQ

@ Metro could extend the service to the wine cellar
supply adapted to accommodate 3-4 shelves for
the mini packs of ail;
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Metro Italia @belr Working progress

24

I 1 Product quality
R control and
!/ 1 supplier audit

o/ Training and
/I 1 educational events

Quality seals

e~
®

| .
italiano | Worklng

K progress
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New model of

! :
/] product quality
/] control
!
[
: New training and
I,’ educational program
!
F |

New quality seal

O
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